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Ozet

Bu kuramsal galismada oncelikle kitle turizminin gelisim evreleri kisaca agiklanacaktir. Devaminda turiste 6z
kimligini saglayan sosyolojik anlamda “Oteki’nin kiltiriine ve turistin bu kiltirii tanimadaki yetersiz istegine
deginilecektir. Bir bakima gUnimuiz turistleri anlamli seyahat etmekten ¢ok yer degistirip durmaktadirlar.
Kdlltirel agidan zenginlesmek istemeyen, yeni kesifler, 6drenmeler pesinde olmayan turistlerin bu
isteksizligini olumsuz bir veri olarak kabul edersek turistleri 6zgiinliik arayisi dogrultusunda kultire ¢ekmek
soruna ¢dziim saglayabilir. Ozgiinliik arayisi bir turistik gereksinimdir. Bu ¢alismada ézgiinliik Gretiminin
Oteki Uizerinden yapilmasinin gerekli oldugu, ancak tek yol olmadig§i ve 6zglnlik olusturma diizeyinin
dlgusiiz olmasi durumunda olumsuz sonuglara yol agtigi vurgulanmaktadir. Ozglnlik arayisinda
Olgusuzligin daha kétu bir sonucu, secilen gok-kultarll veya kiltlrlerarasi yaklasima bagl olarak irkgl
yaklasimlarin tahrik edilmesidir. Calisma Turkiye'nin klttrel mirasinin 6zgunlik tretme ve farkh kimlikleri
uyumlastirici gicinin vurgulanmasi ile sonuglanmisgtir.
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Turkish Tourism in The Context of Cultural Otherness, Identity and Quest Of
Authenticity

Abstract

This theoretical study starts by explaining development of mass tourism. Following this explanation
Otherness in sociological terms and the culture of Other which help self-identification of the tourist (despite
the need of further involvement by tourist) is tackled. Contemporary tourists seem to displace rather than
conscious travelling. The lack of cultural texture, innovation, discoveries, and learning oblige tourists to seek
authenticity. Culture can contribute to this gap in tourism. Authenticity is a need in tourism industry. In this
study, production of authenticity through the Other is supported; but not offered as sole method. If
authenticity production is stressed to extreme levels without respecting the natural balances some negative
outcomes are inevitable. Another negative outcome is the arousal of racist practices depending on the
choice of multicultural or intercultural authenticity approach. Study concludes by underlining the power of
Turkish cultural heritage in processes of reconciliation of multiple identities and creation of authenticity.
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