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Ozet

Bu arastirmanin amacini, lisans dlizeyinde turizm editimi alan
odgrencilerin  okul web site 0zelliklerinin Kano modeline gére
siniflandirnimasi olusturmaktadir. Amacin gergeklestirilebilmesi igin
Turkiye'de lisans dlizeyinde turizm egitimi veren 3 farkl
ylksekdgretim biriminde, kolayda 6rnekleme yodntemiyle belirlenen
toplam 600 6grenciye 23 Mart - 01 Haziran 2009 tarihleri arasinda
anket uygulamasi gergeklestirilmistir. Arastirmanin sonucunda ise
turizm alaninda 6grenim goéren 6grencilerin blylk bir oraninin her
gln internete girdikleri tespit edilmesine ragmen, cogunun okul web
sitesini ayda sadece bir kez ziyaret ettigi sonucu ortaya cikmistir.
Bununla birlikte 6grencilerin okul web sitelerinde bulunan ders kayit
isleminin internet Gzerinden yapilmasi, web sitesinde ders
programinin  bulunmasi ve okulun tanitimina yonelik bilgi gibi
hizmetler Kano’nun siniflandiriimasina goére temel Grlin o6zelligi
sinifina girerken, okul web sitesinde akademik takvimin bulunmasi,
okul web site sayfa yiklemesinin hizli olmasi ve web sitesinde
transkriptin online gorilebilmesi ise beklenen Urlin 6zelliine giren
hizmetler olmustur. Ogrencilerin okul web sitesinin giizel yazi ve
sekillere sahip olmasi, okul ile ilgili aktivitelerin bulunmasi ve is
ilanlarinin bulunmasi gibi hizmetler ise heyecan verici trin o6zelligi
grubuna girdigi tespit edilmistir.
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AN INVESTIGATION DIRECTING AT THE UNDERGRADUATED
TOURISM STUDENTS ON THE CLASSIFICATION OF SCHOOL
WEBSITES USING KANO MODEL

Abstract

The aim of this study is to classify of undergraduate tourism students
about school websites using the Kano model. In order to carry out
this aim, the questionnaire form has been filled by 600 students from
3 different schools between 23 March and 1 January 2009 which give
undergratuate tourism education degree in Turkey. The results show
that, although most of the tourism undergraduate students access
internet everyday, they visit their school websites only once a
month. Acoording to the Kano’s classification, services like lesson
registration by internet, lesson program and informations about the
school services go into the must be product characteristics. On the
other hand, services like academic calendar, uploading speed of
pages and online trancript services go into Kano One-Dimensional
product characteristics. Finally it is defined that good lettering and



figure, informations about the school activities for the students and

business advertisements services go into Kano attractive product
characteristics.
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