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Ozet

Sosyal sorumluluk anlayisinin gelismesinin yani sira igletmeler ve isletme galisanlarinin rekabet kosullari
geregi unuttuklari veya dikkate almadiklari bazi degerlerin 6n plana ¢iktigi gorilmektedir. Etik diye
adlandirilan ahlak felsefesi diye tanimlanan bir konu yeniden giindemi sikga olusturmaya baslamis,
isletmelerde etik digl davraniglarin artmasi, igletmelerin kendilerini etik kurallar olusturmaya zorlamistir.
Bunun yaninda satis gorevlilerinin igletmeler agisindan 6nemli ve 0zel pozisyonlari onlarin satis ve
pazarlama eylemleri ile ilgili algilarinin élgiimesini zorunlu hale getirmektedir. Etik sorunun varliginin
algilanmamasi, etik davranis niyetinin olumsuz olmasina ve etik digi davranisa neden olacaktir. Bu
calismanin temel amaci, istanbul ilinde faaliyet gdsteren seyahat acentalarinda gorev yapmakta olan
calisanlarin etik davraniglan algilama duzeylerini, yani hangi davraniglan etik, hangi davranislar etik digi
olarak degerlendirdiklerini, hazirlanan anket formu ile élgtlmesidir. Bunun yani sira pazarlama faaliyetlerinde
ortaya cikan etik sorunlarin etik algilamalari ne derece etkiledigi, bu algilamanin etik davranig niyeti
Uzerindeki etkisi ve davranisa etkisi tespit etmeye calismaktir. Sonug olarak seyahat acentalarinda etik
davranisin hangi sartlara bagll oldugu aciklanarak, calisanlarin etik sorunlari algilamalarinin davranisa ne
sekilde etki edecegi ve bunun kontrollnin yaratacagi olumlu sonuglar Gzerinde durulacaktir.
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Ethical Decision Making Process in Marketing Activities: A Study on the Travel
Agents Staff

Abstract

Besides the development of the concept of social responsibility, it can be seen that some values which
were forgotten or not taken into consideration by business and business professionals have come into
prominence. Ethics defined as the so-called moral philosophy has begun to establish a common agenda
for re-issue and the increase of the non ethical behavior in the enterprises have forced the companies
themselves to create a code of ethics. In addition, the important and private positions of the sales staff in
businesses makes it necessary to measure their perceptions about sales and marketing in terms of ethical
behavior. The main purpose of this study is to measure the employees’ perception level of ethical behavior
in other words which behaviors they consider ethical and which of them they consider non-ethical with a
guestionnaire prepared. The study was conducted in the travel agencies operating in the province of
Istanbul. Besides this, the study aims to determine to what extent the ethical problems arising in marketing
activities affect the perception of ethical behavior, and the effect of this perception on the intention of
ethical behavior and the behavior itself. As a result, travel agencies subject to the conditions in which
ethical behavior is explained, employee perceptions of ethical problems, and it will impact how the control
of behavior and positive results will be discussed.
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