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OZET

Satis gelistirme, otel yoneticilerinin yogun rekabet ortaminda siklikla basvurduklari
bir tutundurma aracidir. Tirkiye'de faaliyet gosteren dort ve bes yildizli otellerde
satis gelistirme araglarinin nasil kullanildigini belirlemek amaciyla posta ile ankete
dayali bir arastirma vyapilmistir. Arastirma bulgularina goére, dort yildizh ve
bagimsiz oteller bes yildizli ve zincir otellere kiyasla, etkisi daha cabuk goriilen ve
aracl isletmeye daha cok katkl sagladigi dusunidlen satis gelistirme araclarini
kullanmaktadirlar. Diger yandan, zincir ve bes yildizli otellerin satis gelistirme
araglarini kullanirken daha dikkatli ve uzun dénemli distndtkleri bulunmustur.
Sonug olarak, otel isletmelerinde satis gelistirme araclan secilirken ve kullanilirken
en fazla dikkat edilmesi gereken husus kullanilan tekniklerin otel ile araci
isletmeler ve turistler arasinda uzun dénemli isbirliginin kurulmasina katki saglayip
saglamadigi olmahdir.
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A RESEARCH SURVEY ON PROMOTIONAL TOOLS USED IN FOUR AND FIVE
STAR HOTELS IN TURKEY

ABSTRACT

Sales promotion is a sales tool which is often used by hotel managers in highly
competitive business environments. In order to investigate how four and five star
hotels in Turkey use sales promotional tools, a research study was carried out via
distrubuting a survey. According to the research findings, compared to chain and
five-stars hotels, independent and four-stars hotels use promotional tools which
can have rapid impact on the business and bring more positive results to the
intermediary firm. On the other hand, five star and chain hotels appear to be more
careful and have a long-term view when using sales promotional tools. To
conclude, when choosing and employing sales promotional tools, the main
consideration should be whether the promotional tools can help establishing a long-
term working relationship among the hotel, intermediaries and tourists.
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