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Ozet

Bir turizm destinasyonunun gelismesi ve turizm isletmelerinin
basarisi igin sebekelerin ve sebeke iliskilerinin iyi anlasilmasi 6nem
arz etmektedir. Bu calismada bir destinasyondaki sebeke iliskilerinin
otel isletmelerine ve destinasyonun gelismesine sagladigi yararlarin
otel isletmeleri tarafindan nasil algilandiginin ortaya konulmasi
amaclanmaktadir. Bu amagla Istanbul’daki otel isletmelerinden anket
yontemi ile veriler toplanmis ve 92 isletme belgeli otel isletmesi
arastirmaya dahil edilmistir. Elde edilen bulgular Istanbul’daki otel
isletmelerinin daha cok 0zel sebekelere Uye oldugunu, sebeke
iliskilerinin otel isletmelerine sadladidi yararlarin olumlu, sebeke
iliskilerinin destinasyonun gelismesine sagladigi yararlarin ise notr
olarak algilandigini ortaya koymustur. Arastirmadan elde edilen bir
baska sonug ise otel isletmelerinin lye olduklar sebeke tiiriine ve
sebekelere Uye olma yilina gbre sebeke iliskilerinin otel isletmelerine
sadladidi yararlarin algilanmasi farkhlik géstermektedir.
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A RESEARCH ON THE PERCEPTION OF THE BENEFITS
PROVIDED BY NETWORK RELATIONS TO THE HOTELS AND
DEVELOPMENT OF THE DESTINATION

Abstract

It is important to understand the networks and network relations for
the development of a touristic destination and success of touristic
businesses. This study is aimed to expose the benefits of network
relations to hotel businesses and destination development and how it
is perceived by hotel businesses in a destination. With this objective
in mind, data has been collected through surveys from hotels in
Istanbul and 92 hotels have been included in the research. The
findings have shown that the hotels in Istanbul are mainly connected
to the special networks which their benefits are viewed as positive
for the hotels whereas the net working's contributions to the growth
of the destination is considered as neutral. Another result which is
obtained from the research is that there are differences in the
perception of benefits provided by network relations to the hotels
according to the membership type and according to the year of
becoming a member to the network.
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