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Ozet

Destinasyon imajini inceleyen arastirmalarda ifade edilen temel nokta, imajin
olusmasinda algiya, bilgiye ve etkinlige dayali dederlendirmelerin rol oynadigi
yonundedir. Uludag kayak merkezi kis sporlarinin  yapildigi  6nemli
destinasyonlardan birisidir. Bu calismada, destinasyon imajina iliskin literatar
taramasi yapildiktan, anket uygulamasi ile Uludag’t ziyaret edenlerin Uludag
imajina iliskin algilari ve tutumlan belirlenmeye calisilmistir. Anketlerle toplanan
verilerin analiz edilmesi sonucunda elde edilen bulgular degerlendirilmistir. faktor,
korelasyon ve regresyon analizleri yapilarak elde edilen bulgular arasindaki iliskiler
dederlendirilmistir. Ziyaretgilerin blylk bir cogunlugu, daha 6nce Uludag” ziyaret
eden kisilerden olusmaktadir. Uludag imajina iliskin algilari ve tutumlar
konaklama tesislerinin hijyeni, kalite, altyapi ve dodal cekiciliklerin etkiledigi
go6rulmustir. Uludag’a gelen ziyaretgilerin fiyati geri plana ittigi ve fiyatin ziyaretgi
memnuniyetini etkilemedigi gérulmustir.
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A SURVEY TO DETERMINE THE PERCEPTION AND ATTITUDE OF VISITORS
ABOUT THE IMAGE OF ULUDAG DESTINATION

Abstract

The common point shared by papers focusing on image of destination is that
evaluations based on perception, knowledge and sufficency play role in the
formulation of image. Uludag sking center is one of leading winter sport
destinations. In this study, firstly literature review was done and then it was tried
to determine the attitude and behavior of visitors about image of Uludag by
questionaires. Collected data was analyzed and the relations between findings
were evaluated through factor, correlation and regression analysis. Most of
visitors are revisitors of Uludag. It was found that accomaddition hygiene, quality,
infrastructure and natural attractions influenced the attitude and behavior of
visitors related image of Uludag. Price was not primary issue and the prices were
not evaluated as an effective tool for visitors satisfaction.

Keywords: Destination image, image of Uludag, Tourism



