Seyahat ve Otel isletmeciligi Dergisi/
Journal of Travel and Hospitality Management
9 (3), 2012, 25-37.

Deniz Turizm Endustrisinde Faaliyet Gosteren i§|_etrr_|elerin Fuarlara
Katilim Amagclarinin Firma Performansi lle lligkisi

Relation of Participation Purposes of the Enterprises Operating in Marine
Tourism Industry in The Fairs With Company Performance

Yrd. Dog. Dr. Erdal ARLI
Kocaeli Universitesi
Barbaros Denizcilik Yiksekokulu
Denizcilik Isletmeleri Yénetimi Bélimii
e-posta: earli@kocaeli.edu.tr

Ozet

Fuarlar igletmelerin mal ve hizmetlerini ziyaretgilere sunduklari, aracilar, alicilar ve saticilarin
birebir karsilastiklar ve ylz ylze iligkilerin kuruldugu &énemli bir tutundurma bilesenidir. Bu
arastirmanin amaci, deniz turizm endistrisinde faaliyet gdsteren isletmelerin fuar katiim amagclarini
tespit etmek ve bu amaglarin isletme performansi ile istatistiksel agidan anlamli bir iligkisinin bulunup
bulunmadigini belirlemektir. Arastirmada veri toplamada yiz yiuze anket ydntemi kullaniimis ve
anketler 2012 Subat Ayinda istanbul TUYAP Fuar Merkezinde gerceklestirilen Boat Show Fuarr'na
katilan 101 igletmeye uygulanmigtir. Analiz sonuglarina gére deniz turizm endustrisinde faaliyet
gosteren isletmelerin fuarlara katilim amaglarina iligkin yedi faktér belirlenmis ve bu faktorler ile firma
performansina iliskin degiskenler arasinda istatistiksel agidan anlaml bir iliski bulunmustur.
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Abstract

Fairs are important promotional components of the enterprises where they present their goods
and services to the visitors; broker agents, buyers and sellers meet each other and establish relations
face to face. Objective of this research is to determine the participation purposes of the
establishments operating in marine tourism industry in the fairs and to decide whether these purposes
have any meaningful relations with operation performance in terms of statistics. Face to face survey
method has been used in data collection in the research, and the surveys have been applied to 101
enterprises participating in the Boat Show Fair held in Istanbul TUYAP Fair Center in February 2012.
According to the analysis results, seven factors have been identified regarding participation purposes
of establishments operating in the marine tourism sector, and a meaningful relation has been found
between these factors and the variables regarding company performance in terms of statistics.
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