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Ozet

Glnumizde dinya genelinde pek ¢ok igsletme sosyal aglar araciligi ile potansiyel
ve fiili misterilerine ulasmaya calismaktadir. Sosyal aglari pazarlama araci olarak
kullanan isletmelerden biri de konaklama igletmeleridir. Bu ¢alismanin amaci,
konaklama igletmelerinin sosyal aglarda yer alan sayfalarina Gye olan misafirlerin
sayfaya iliskin ihtiyaclarini saptamak ve Uyelerin 6zellikleri ile ihtiyaglari arasindaki
iliskileri ortaya koymaktir. Calisma, dinya genelinde en c¢ok kullanilan sosyal
aglardan biri olan Facebook’ta sayfasi bulunan konaklama isletmelerinin
sayfalarina Uye olanlar Gzerinde yapilmistir. Calisma sonunda Uyelerin en fazla
bilgi edinme, iletisim ve iliski kurma amaciyla s6z konusu gruba uUye olduklari
saptanmis ve elde edilen sonuglar isidinda konaklama isletmelerine Uyelerin
ihtiyaclarini kargilamaya yonelik énerilerde bulunulmustur.
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Abstract

At the present days most of the establishments try to reach potential and actual
customers by the way of social networking. One of the establishment that use
social networks as a marketing tool is accommodation establishments. The
purpose of this study is to determine accommodation establishments’ social
sharing page members needs and state relationship between members
characteristic and needs. This study has carried out on the accommodation
establishments’ page members in Facebook, one of the most widely used social
networks in the world. At the end of the study it's determined that members has
being a member of that groups for the purpose of get information from other
members, communication and communicate with others and in direction of these
results, recommendations to accommodation establishments about meet the needs
of the members.
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* Bu galisma, 13. Ulusal Turizm Kongresi'nde bildiri olarak sunulmustur.
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