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Ozet

Bir bolgeye gelen turistlerin profili, gelis nedenleri, ziyaretleri sirasinda
karsilastiklari sorunlar ve memnuniyet dilzeylerinin belirlenmesi, pazarlama
faaliyetlerinin etkinligi agisindan son derece énemlidir. Bu arastirma, bu gercevede
Sanlurfa’ya kdltdr turlari kapsaminda gelen vyerli turistlerin profili, gelis nedenleri,
ziyaretleri sirasinda karsilastiklari sorunlar ve memnuniyet dizeylerini belirlemek
Uzere vyapilmistir. Arastirmada kullanilan anket, alan yazindan yararlanilarak
gelistiriimigtir. Daha sonra anketler, kolayda o6rnekleme yontemine kullanilarak
toplanmistir. Arastirmada gegerli 746 anket sayisina ulasiimistir. Arastirma
sonrasinda, Sanliurfa’'ya gelen vyerli turistlerin yaridan fazlasinin evli ve erkek
oldugu, yariya yakininin geng ve en az bir yiksekdgrenim diplomasina sahip
oldugu belirlenmistir. Ugte ikisi ilk kez gelenlerden olugsmakta, yariya yakini bir
gece konaklamakta ve ortalama 750.-TL'den daha az ekstra harcama
yapmaktadirlar. Yerli turistlerin, Sanliurfa’ya gelis nedenleri; kiltlirel nedenler,
bilinirik ve ulagsim kolayligi faktérlerinden olusturmaktadir. Yerli turistlerin
Sanlurfa’da karsilastiklari sorunlar ise, alt yapi sorunlari, hizmet yetersizligi
sorunlari ve turistik tGrln sorunlari adi altinda g faktérden olusmaktadir.
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Abstract

Determining coming tourist profile, coming reasons, problems during the visits and
satisfactions levels is extremely important for effectiveness of marketing activities.
This research; in this framework, an investigation was mad efor determining to
coming tourist profile, coming reasons, problems during their visits and satisfaction
levels. Questionnaire used in this study was developed by surveying literature.
Then, after the research, 746 usable questionnaires were collected by using simple
random method. The result of the analysis indicated that coming to tourist to
Sanliurfa more than half married and men, nearly half young and at least a
bachelors’ degree. Two-thirds of tourists is first coming and nearly half of them is
one night stayed and spend approximately less 750 TL. While domestic tourist
coming reasons is awareness, cultural and transportation easiness; Their problems
in Sanliurfa is infrastructure, insufficient service, touristic product problems.

Key Words: Cultural Tourism, tourist profile, Sanliurfa, choice reasons, touristic
problems.

* Bu ¢alisma 13. Ulusal Turizm Kongresinde yayinlanmistir
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